


N[ M

we are a group of

SLE, CREATIVE,

N C

- HUMANS

SO L




NICE
BRANDING
AGENCY




Nice Branding Agency builds bold brands that position businesses to conquer their market through strategic

thinking and a creative approach to branding and messaging.



We're Nice, but we don't let that stand in the way of tough conversations and big calls in the name of
preserving the integrity of your brand. We're a bold group of creatives. We put strategy on par with art, so
that our designs meet your business objectives. We're problem-solvers at our core, and we haven't met a
situation we've had to shy away from yet. We work relentlessly to create a visual identity and narrative for

your business that will elevate your position and allow you to excel. You can count on us to do what we

say we are going to do 100% of the time, and to turn on a dime if that's what it takes to achieve success.

After all, your story is our story. The work we do for you is what makes us who we are.



Our methodology is quick, creative, and strategic. We are committed to niceness in all that we do.

We are unbound by the status quo. Our heart for humans defines us as an organization.

We create distinctive, courageous designs.



Our methodology is quick, creative, and strategic. We
maneuver change gracefully, while maintaining the integrity of

our processes and our work.

We are unbound by the status quo and are always seeking to
utilize imaginative and original ideas to solve the problems our

clients encounter.

We are confident and courageous in our approach, which
empowers us to create distinctive designs that are impossible

to ignore.

We strive for niceness in every encounter with our teammates,

our clients, and our community.

Our day to day decisions are guided by policies and
procedures, but when push comes to shove, we choose people

over policies.
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True Source®
8 Ib Bag Dry Dog Food

. Pet As The Hero
This photo shows the pet as the star of the show, he’s the hero and this composition conveys the

emotion that pet owners feel as they often place the pet at the center of their lives. The image draws the i i i icli i i
@ e 4 de. s the PelC 4 / : » p : y P P ot g Products can be shown Ialdover||1estylephumsthatdeplct real,auihenhchfe.Furshders and circulars, incorporate a photo stylethatha§mure
viewer in and connects the viewer to the pet, generating a sense of pride in the pet. negative space and one pet focus, which allows the offer and messaging to come to the forefront. The photo should embody the brand attributes.

4-PAGE CIRCULAR GRID

The grid quickly illustrates the hierarchy of product offerings and provides flexibility for design. Keeping the grid intact is important. However, the arrangement of the grid is
flexible as long as there is a hierarchy of products and messaging, and the products that are grouped together make sense to the consumer.

On the Front Cover, the header design and featured products should always be the largest. As often as possible, these should have an underlying theme. The images below the

featured image block should be sub-featured images that relate to the theme displayed in the featured image block and products section. The inside pages and back cover will /
contain additional product offers. /__
8.2847" wide x 11.2917" tall
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Travel does something to the soul and food is inextricably intertwined in each and every travel experience
for each and every traveler. Our perpetual and constant reliance on food and drink, even while abroad, thrusts us

into new cultures, nudging us to experience the heritage of the region we're visiting through meals.

The experience found in travel is euphoric, unforgettable, and addictive. Once home, we're left craving more, but
the rigors of daily life don't allow most of us to venture out as much as we'd like to. It is Pepper's constant hunger for

exploration that pushes him outside the bounds of the home kitchen and out into the world.

At Pepper's Burgers and More, we are your compass, pointing you to what you crave. We slide flavors from around the
globe across your table. Our menu is founded upon a base of traditional American fare, and punctuated by limited time
offerings that introduce flavors found far from the beaten path, but sourced sustainably. With grass-fed, hormone and

antibiotic-free protein, we're bringing only the best from our planet to your neighborhood.

Just like Pepper, we're all foodies at heart, and we thrive on immersing ourselves in the flavors of the food around us.
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IN THE REPUBLIC.
YOU HAVE THE
POWER TO CHOOSE.

NIHI L0001 1334155

MADERWITH

LOVE

GYRO

R=PYBLIC

STREET FOOD KITCHEN

~s—  —~— CHOOSE 1 MAIN + 1 PROTEIN
%:—6/ + TOPPINGS + 1 SAUCE
MAINS

RICE
PITA
SALAD

SM 6.99 | LRG B.49
6.99
SM 6.99 | LRG B.49

PROTEIN
CHICKEN

GYRD Beef + Lamb Mix
FALAFEL

000 Chosse Youn Fasorile
#GYRDREPUBLIC FRESH REPUBLIC TOPPINGS

19920 SOUTHWEST FWY

SUGAR LAND. TX 7?7479 GET SAUCED
{832} 340.5999 MADE WITH LOVE. NOT MSG. WHITE
A creamy mild sauce OUENCH YOUR THIRST
© oRrANGE
GYROREPUBLIC.COM A creamy mild sauce that has the satisfying flavor of FOUNTAIN DRINK 169
a hot sauce, but without the heat! BOTTLED DRINK 2.69
RED HOT BOTTLED WATER 1.69

Red sauce that packs some heat!

ADD IT ON SATISFY YOUR SWEET TOOTH
SCRATCH-MADE HUMMUS 3.4g COOKIE 0.99
FRENCH FRIES 2.99 BAKLAVA 2.9g
FALAFEL 5
PROTEIN 5

Chicken or Gyro e REPUBLIC ORIGINAL



ABOUT US GYR 0 ORDER ONLINE FIND US

R=PYBLIC

STREET FOOD KITCHEN

'STREET FODD
=) FOR THE ==

DRDER ONLINE

CHICKEN SALADS



https://thegyro.viewourdesign.com/

- =]
b
arrwones K
>A CHICKEN & RICE

OUR STORY | JOIN OURTEAM | GUEST FEEDBACK QO

OUR ORIGINAL

CHICKEN"FINGERS.



http://mrwong.viewourdesign.com/

STEAMY
BUNS &

GOLDEN
DUMPLINGS

Order Online —



https://bunsanddums.viewourdesign.com/

CGNNER

exteriors & more

oo
0o

WINDOWS ©

CONTACT US

| _ 20 YEARS OF
Maintenance Free
“Vinyl Siding

SIDING »

DOORS ©

SUNROOMS



https://connersince1979.com/

HIGH TOWER
ROOFING

GET A QUOTE FINANCING 877.476.6319

ROOFING PORTFOLIO TEAM REVIEWS CONTACT US

i

L — -
bt R e ansce.

Feeling weathered? Look up. At High Tower Roofing, we work hard to
keep you fully protected under a durable roof. We provide roofing
services as well as consultation, leveraging our construction

experience to find solutions for every project.


https://hightowerroofing.com

BAR + COFFEE HOUSE

Unlike the Home + Restaurant, this space would be
specifically tailored to attract adults. The area would be a
bit more upscale, but still comfortable. We would retain
the light and greenery, yet we would tone down the rustic

farmhouse feeling.

THE HOME + RESTAURANT

Our overall goal is to transform the house and restaurant
into a space that's filled with light and air. We will create
a place that nods to elevated southern flair without being
overly stuffy, and is conducive to family dining, while
remaining attractive for adults. Throughout the space,
we will retain the history of the building through various
environmental design techniques. The furniture and
fixtures would be more consistent to unify the space,
while the decor would mix modern farmhouse feels with
antique accents.

AT
HOME
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COME EXPERIENCE
THE JOY OF THE
BRIGHTEST CHRISTMAS

TRADITION IN FRANKLIN

PRESENTS

FRANKTOWN'S 2N0 ANNUAL

FESTIVAL

NEW THIS YEAR

SANTA ) VILLABE

Beginning November 22, FrankTown will host a mile long
Christmas-spirited drive-thru holiday lights experience
at the Williamson County AG Expo Center.

—_— —

USE CODE LIGHTS ~
FOR 20% OFF YOUR

FRANKTOWN FESTIVAL OF LIGHTS EXPERIENCE

Valid through December 28, 2019

PURCHASE TICKETS

FrankTownLights.com

—DATE —
NOV 22 - DEC 28

—TIME—
6PM-10PM

= OPEN SEVEN DAYS A WEEK —

@&£

All proceeds will benefit FrankTown Open Hearts
and their mission to transform the lives of

inner-city youth in Franklin.

FrankIown
OPEN HEARTS

© v f

FrankTownOpenHearts.com

FRANKLIN
SYNE%QYK@@

EXPERIENCE FRANKLIN'S

FRANKTOM g 9N ANNUAL BRIGHTEST CHRISTMAS TRADITION

NEW THIS YEAR

'SANTA'S VILLAGE
L e o

NOV 22 - DEC 28 6PM-10PM

PURCHASE TICKETS szs EE%

FrankTownLights.com

p—

PRESENTS

ERANKTOWN'S 240 ANNUAL EXPERIENCE FRANKLIN'S BRIGHTEST

FE ST IVAL DRIVE-THRU LIGHT SPECTACULAR

SANTA'S VILLAGE
—DATE - ” —TIME—

NOV 22 - DEC 28 6PM-10PM

MANY THANKS T0

car oz PRUSETONTS  ga5p

H i)(').! 9 Chr%tmas

sssssssss

SUNBELT.
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Benefit Dinner
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3 ] & | @ woosueapuadoumopueas. SUPPORT FRANKLIN'S
‘uoissiw s;jiesaHuadoumojpuel Jnoge aiow uiea] Inner C lty Youth

S1d4V3IH N3dO

UMOTue1
$100 $250 $500 $1,000 $2,500
Monthly | Monthly | Monthly | One Time | One Time
‘@4ninj ayj 1oj L|1no/( PaAJSsIBpUN J1NO Sponsor Sponsor Provide Provide Provide meals
programming J Squad educational transportation for all Franktown
aledaid eyl sa:)ua!.ladxa pue uoijednps |euoijedoA for a Franktown programming experiences for for all children children for a
child for a month for a year all Franktown for a month month
Apoam ybnouyj Huiojusw paiajuad-isiyd apinoid apn children for a year
'q;no/( Auo-.:auu! S, ulpjueld Jo ssaddns ayj o3 papiiwiod
UO!JEZ!UEBJO J!JOJCI-UOU e S| sjueaHH uado umojyuelid
I:l | WANT TO GIVE A RECURRING GIFT OF $ /MONTH

SUMOIUBLT STIRYM

I:‘ | AM MAKING A ONE-TIME CONTRIBUTION OF $

PERSONAL AND PAYMENT INFORMATION

FrankTown
OPEN HEARTS
Name: [ cash
Business Name (if applicable): . Fh,e‘:k to FrankTown Open Hearts)

[ pebit/credit card

Address: (Visa, Amex, MC, Discover)
. Card Number

City: State: ZIP Code:

Preferred Phone: Expiration Date

Email: csc

Other information:

H e}'p US M ake a Difference D Text “Franktown” to 615-205-0704 to give
IN OUR COMMUNITY

Billing Zip Code

QUESTIONS?

info@franktownopenhearts.com | 615.807.0782 | FrankTownOpenHearts.com




Dottt Miss Owr
LABOR DAY
SALES EVENT

Now Through September 17th

etsense e, FREE 4LB BAG OF TRUE SOURCE
A CAT FOOD wil/, ADOPTION

REQUIRED TO PAY SALES TAX ON FREE BAG. PLEASE SEE SALES ASSOCIATE FOR MORE DETAILS.

save $5

Merrick® Grain
Free Dog Food
251b bags

$19.99

Dog Chow® Chicken
or Beef Dog Food
46lb bags =

wikig

e — ol Help us Clear the Shelters on August 17!

by T Pick up everything you need from PetSense,

including a coupon book to bring you savings on
everything from tasty treats to tags and toys.

- 1

$1s?s:m?gsg | $27ﬁagsg - Shop Pet Supplies

Urinary Hairball, Sensitive Stomach, Oral Care,
& Perfect Weight Science Diet®Dry Cat Food

Shop Science Diet* Cat Food il ¥ - 2

Stop the Scratch

e

© S

TOYS AND

QRARARRRRARAR R

SUPPLIES

Store Locator Shop Supplies

Q ARQRQ QRRQ Q




AN OFFER

FOR gaur HERD
AT SCHOOL

AN OFFER

FOR y@ur HERD
AT HOME

295%
OFF

CELEBRATE NATIONAL FFA CONVENTION & EXPO

5 TRACTOR

LIMITED EDITION

supPLYCe | SHIRTS

NET PROFITS FROM SHIRTS SOLD AT CONVENTION WILL BENEFIT THE NATIONAL FFA ORGANIZATION’S GIVE THE GIFT OF BLUE PROGRAM

‘Proud to Support

1 5 OFF
YOUR ENTIRE PURCHASE

TRACTOR SUPPLY COUPON
CASHIER PLEASE SCAN & DISCARD

549394067799

AHEALTH DRY DOG OR CAT FOOD

VALID ON (1) 25-35LB BAG OF 4HEALTH DOG FOOD
OR (1) 15-18LB BAG OF 4HEALTH CAT FOOD

TRACTOR SUPPLY COUPON
CASHIER PLEASE SCAN & DISCARD

549394067805

% OFF YOUR ENTIRE PUS 5 % OFF (1 LB BAG OF 4HEALTH DOG FOOD C
UPON AND TRANS 00D. LIMIT ONE COUPON AND TRAN
ON TSC WARRANTIES RY S s, A ON

BAD BOY OR CUB CAl NOT VALID ONI ONTI NCE ITE UPON REQUIRED

Visit TRACTORSUPPLY.COM/STORES to find your local store.

e —

EQUIPMENT RENTAL 2%
AVAILABLE HERE &

i BEFORE YOU CLIP
) Make sure you have the following items: * Use a chute to ensure a safe clipping session for both you and your calf.

Litte clippers 6 Blower  Have someane scrateh your cals belly with a Show Lo
| 2 2 Sick during cipping to keep him calm See A Team Member for Details s"‘:

Blocking blade - @ 8. Coconut Shampoo
#10 blade with stainless 9. Double Tie
steel clipper guard - [ Clipping Halter

10. Metal Fluffer Comb
General Blade - &

+ Use a Blower to blow the dirt out of calf’s hair.

+ Wash calf with Degreasing Shampoo.
+ Dry calf completely with a Blower

+ Tie calf's head with a Double Tie Clipping Halter.

+ Hold the tail during this step to keep it from swishing around.

+ Starting at the top of the twist ©, clip up the.
sides of the tail and undemneath the tail so
that your tailis left with a mohawk.

« Clip the bottom of your tail's mohawk, fading the
hair as you clip up toward the tailhead.

+ Blend the hair that sticks out below your mohawk
for a smooth transition into the tail switch.

+ Gradually fade the clipped sides of the tail
into the base of the tailhead.

+ Ensuring that the bottom of the tail switch is at

the same height as the chest floor, round the
tail switch @ into a teardrop shape. *

2; t & Sheath

+ Starting underneath the chin, back drag down the

front of the chest, stopping at the area between
the elbows. Repeat untilthis area is smooth.

 Clip the sheath ® as tightly as possible.

Step 3: Top of Neck

Now would be a good
time to take a break!

Complete Steps

—
W

= W

your calf; then repeat on the right s

+ Starting at the base of the shoulder,

clip upward to blend the chest into
the point of the shoulder ®.

- Clip stray hairs on the front

and back of the leg.

 Diagonally clip the high points

(circled) at the ball of the
forearm and ball of shoulder.

 Blend the hair between the high points.
 Blend hair from the ball of the

shoulder into the top of the
shoulder

Step 5: Belly & Side Wall

- On the belly, maintain the

length, but clip the longer hairs
to even up the belly line.

+ Blend the belly into t

side wall and flank @.

- Diagonally clip the high point

(circled) of the side wall,

- Blend the high point into the
surrounding areas of the side wall.

* On the rest of the side wall,

clip only to even up the hair
but maintain the length

+ Alternate combing and clipping to achieve clean cuts.
« Oil your clippers every 30 minutes.

« Pack your clippers in your showbox for show day touch-ups.

+ Wash calf with Coconut Shampoo.
+ Spray on amix of 1 part liquid ProCharge to 3 parts ProPolish.

+ Dry calf completely with a Blower.

B d & Neck

+ Back drag down the sides of the face. *

+ Back drag the area between the point of the
shoulder and the neck's cowlick.

+ Clip upward between the eyes. ==

+ Fade the poll to the ears. ‘st

+ Clip the nose whiskers and around the jaw. ‘¢

* Go over the head in multiple directions to avoid lines. <=

 Attach a clipper guard - 1/4" to 5/8" depending on breed
and time of year - to your ™2, and clip the side of the neck.

0% OFF
EQUIPMENT

- Clip stray hairs on the

- Clip the hock cap hair so

- Clip stray hairs on the back

 Diagonally clip the stray

front of the leg.
width on bot
it's even with the rest of the
hair on the front of the leg.

outside of th
of the leg so that it's smooth. the hip and t
hairs on the high point at length but cll
the side of the hock ®.

Step 7: Hind Quarter

- Back drag calf's hind quarter a blades

- On both sides of the area you just back
dragged, clip sideways toward the

* On the side of the hip, maintain the hair

achieve a clean, rounded shape.

Step 8: Topline & Tailhead D

h sides of the tail.

e calf, rounding the hair into
he base of the tailhead.

ip the longer, stray hairs to

RENTAL

— COUPON ON BACK —

LN3WdIND3
EQUIPMENT
RENTAL

DAILY AND WEEKLY RENTALS AVAILABLE
Three Point Post Hole Digger | Three Point Log Splitter
Three Point Rotary Tiller | Three Point Box Blade
Three Point Land Grader | Three Point Boom Pole
Heavy Duty Tow Behind Broadcast Spreader

20

EQUIPMENT

5 TVLNIY

TOR
ce

RENTAL

ONE COUPON PER PERSON

ACTOR SUPPLY COUPON

CASHIER PLEASE SCAN & DISCARD See A Team Member for Details

‘ Limit one coupon and transaction per person, no photocopies. Not valid with any other
discounts or on prior purchases. Coupon required for purchase. Offer Valid till 12/31/2019.




LENTIL SOUP / 19
200 CAL

@ CREAM OF CHICKEN
& CORN SOUP / 25

580 CAL

MONGOLIAN FRIES / 1,200 ca
French fries topped with mongolian style ground beef
and our special secret mayo sauce.

O CHEESE & GARLIC DIP / saocut
Creamy garlic and cheese dip served with our freshly
baked bread sticks.

Sliders

€@ HONEY SRIRACHA WINGS / 1130 ot
Deep fried chicken wings covered with a sweet and
spicy honey sriracha sauce.

SPINACH ARTICHOKE FLATBREAD / 500 caL

Our special dough topped with artichokes, spinach, CLASSIC CAESAR SALAD / ss0cat 24
zaatar, mozzarella and feta cheese. Romaine lettuce, croutons, caesar dressing.
+ GRILLED CHICKEN /12 190 CAL
JALAPENO CHEDDAR + FRIED SHRIMP / 16 190 CAL
@) BREADSTICKS / 700 ca
A delicious blend of cheeses and spicy jalapeno with RANCH STEAK SALAD / 650 ca 39

iceberg lettuce, carrots, cucumbers, red onions,
tomatoes, and creamy ranch dressing.

@ SHRIMP VOLCANO / 500 cat
Crispy fried shrimp covered with a special spicy mayo sauce.
O ARUGULA SALAD / ss0ca 24
Arugula, cherry tomatoes, parmesan cheese,
toasted almonds, served with fig balsamic dressing.
+ GRILLED HALLOUMI / 12 290 CAL

Y —— |
green olives, oven baked and served with marinara sauce. Strips of grilled tenderloin steak served with ﬂ
_

CHILI CHEESE FRIES / a0 ca

French fries, topped with beef chili and melted cheddar cheese,

SLIDERS / 1120 ca
Juicy Angus beef mini burgers with sauteed onions and
melting cheese, served in a soft bun with mayo & pickles.

Jalapefio Cheddar Breadsticks

New 0 Favorite 0 Spicy

Prices are in Saudi Riyals and inclusive of VAT

Ranch Steak Salad
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DARE O

p30zdglo Bulg) S,

MONGOLIAN FRIES / 1200 cat
£30z3Jg10 Sl

French fries topped with mongolian style ground beef
and our special secret mayo sauce.

bl o Jze Wedose 0wd

Wl 3300 W

CHEESE & GARLIC DIP / 950 ca
£30z3Js10 Sl Bilss

Creamy garlic and cheese dip served with our freshly
baked bread sticks.

Chlby 13088 1t I

Gl wapdad

HONEY SRIRACHA WINGS / 1130 ca
[ENIENCREE SIS RESIS)

Deep fried chicken wings covered with a sweet and
spicy honey sriracha sauce.

ot Jgg Mpdse Mo

GMphp Gse sy

SPINACH ARTICHOKE FLATBREAD / 500 cau
£90z3Jg10 Sl

Our special dough topped with artichokes, spinach,

zaatar, mozzarella and feta cheese

JALAPENO CHEDDAR

BREADSTICKS / 100 ca

£90z3JsI0 Sulgs Sls5

A delicious blend of cheeses and spicy jalapeno with green olives,
oven baked and served with marinara sauce.

SHRIMP VOLCANO / 500 cau
£30z3Js10 Sl Bilss
Crispy fried shrimp covered with a special spicy mayo sauce

Chlbo 0368 o Jre Neisg Wwd)s il

el

CHILI CHEESE FRIES / 910 ca
£90z3JI0 Bulg; Sls5
French fries, topped with beef chili and melted cheddar cheese.

Cbiby 2d

2t e Wesdisg Wodss il

SLIDERS / 1120 ca

£30T9dglo Silg) Sulgs
Juicy Angus beef mini burgers with sauteed onions and
melting cheese, served in a soft bun w

Cbiby 2d

Wees

30

28

31

21

21

33

27

39

LENTIL SOUP / 200 ca

£30z8dsI0 Glss

@ CREAM OF CHICKEN
& CORN SOUP / seo ca
£30Z9JgI0 Bilgilgs

p90zsdglo &

CLASSIC CAESAR SALAD /ssoca. 24
£30zsJ$l0 S)ls5
Romaine lettuce, croutons, casesar dr

i

o Jze Mpssase Wodis oz
ICKEN /12 130 CAL
bk £3ds £3ds

+ FRIED SHRIMP / 16 190 CAL

oblby pdds

RANCH STEAK SALAD / 650 cau 39
£90z9JI0 Bilsiilss

Strips of grilled tenderioin steak served with
iceberg lettuce, carrots, cucumbers, red onions,
tomatoes, and creamy ranch dressing

Jze Wesdsse W

@ ARUGULA SALAD / saoca 24
£30Z Y10 Silgis

Cherry tomatos, parmesan cheese

2 balsamic dressing.

2k lozsdels
+ GRILLED HALLOUMI / 12 290 CAL

blby p3ds 18s

19

25

INTAZSTLYS

© 0962 0FN62069

o

MARGHERITA / s20 ca

£90z3Js10 Sulgidglo Sils)
Our special dough topped with tomato sauce
and mozzarella cheese.

PIZZ A

pa0zadglo Yulgs Sils)

PEPPERONI / 1170 cau
£30z3dgI0 Sulg

PIZZA CALIFORNIA / 500 ca 35 o R,
£50z9dg10 Bilg3Jglo Bilgs N R

Artichoke, roasted red bell pepper, garlic, basil oil,
tomato sauce, and mozzarella cheese

VEGETABLE / 500 cau
T padesdsls Silgs )

Gl L3pBOH Worsgd
mozzarella cheese, and tomato sauce

Cbiby 230

FOUR CHEESE / 930 ca 37
£90zsJsI0 Suls

Our special tomato sauce and a blend of mozzarella,

gouda, parmesan, and feta cheese. Topped with sun dried

tomatoes and roasted garlic. New

Tt Wedase wd

Al L3300 Wom.

B Meles g3 sleles g

ehgso,

PESTO CHICKEN / 1.000 cat 39
£30z9dsI0 Gulss Gilss

Tomato sauce, grilled chicken, bacon, fresh tomato, pesto oil

and mozzarella cheese.

blbo 230 s e

$38 3Melgs0s) WMl wse ol oo,
GREEK / 380 caL 37
£30z3dsI0 Sils

Marinated tomatoes, kalamata olives, green bell pepp:
spinach, red onions, tomato sauce, mozzarella and
crumbled feta cheese.

Shrimp Scampi Bake

£303Jl0 Sl

MUSHROOM / s00 cau
£90z3J10 Sulgs Sulss
Fresh mushroom, red onions, tor
and gouda cheese.

REUAMESEAN

NERTPRUPE |

HOT STONE SPECIAL /
£30z3JsI0 Gulss Bilss
Angus beef, pepperoni, kalamata
green bell peppers, fresh mushro
mozzarella and parmesan cheese 4§

¢3¢ 0 ’

CHILI CHEESE FRIES /
£90z3J10 Suls; Sulss
French fries, topped

Gbiby e

po0zadgly &

STEAK WITH MUSHROOM SAUCE / 1,050 cat 72
£30z9JI0 Sls)

Served with a side of french fries,

Ghlb pdJgh o Jzp 10pdsp Wodsg wdbs plogsdgla!

CRISPY CHICKEN FLORENTINE / 1570 ca 59
£30z9J8I0 Bulg) Sulgs

Crispy fired chicken breast, creamy mushroom and

spinach sauce. Served with white rice and a side of

arugula salad.

whlby p3Ug8 ot Jze Wpdiop Wodig wEdbs elogsdglo

20938 plgs08) WIEle Qs dTU .

FIRECRACKER ORANGE SHRIMP / 1.200 cat 59
£30z9dgl0 Sols) Sils)

Crispy fired shrimp with a spicy orange sauce. Served on s

teamed white rice.

bbb p3Jgh ot Jze Wpdoe WOG)g wdbb plogsdglo Wee

$38 plgs08) NP wap LU Wugh.

@ SHRIMP SCAMPI BAKE / 1310 cau 59
£90z9JI0 Bl
Shrimp baked with mashed potatoes, bechamel sauce,
and mozzarella cheese. Served with spaghetti pasta.
Sblbos 23U ot Iz Wedisg Wodss wrdbs plozsdelo Neps)
5 3lplgs0s) WIgle e bl st

STEAK WITH HERB BUTTER / 830 cat 72
£30z9J$I0 Blg) Bils3

Served with a side of french fries.

bbb pBUgh ot Jze Wpdior WOGg wzdbs plogsdglo Wees s

ot g Wesssse Wudsg wzdbs

0 Favorite OSp\cy

\Jelss

29

37

Pepperoni slices, mozzarella cheese, and tomato sauce.

ozsdelo W

35

Mushrooms, green peppers, onions, black olives

Prices are in Saudi Riyals and inclusive of VAT
gl

GRILLED CHICKEN WITH
SPINACH SAUCE /150 e
£30z9J¢I0 Bils) Bolgs
Served with a side of french fries.

by pBUgH e Jze Wpdyse WOdg wrdbd plozsdglo Wee

@ CHICKEN PARMESEAN / 1400 ca
p30zdgIo Bilg) Solgs
Golden crispy fried chicken bre
parmesan and mozzarella che
and marinara sauce.

Cbibo p3UgE p g Wesise 100Bag wedbs togsdgld

. Served with spaghetti

Ghlbys pBIg pe Jze Wedise 0B )¢ Wb ligsdgls
Wepss plgsogs Dlee wae 3o Wongh

TERIYAKI STEAK /1200 cat

p30zdgIo Bilg) Solgs

Grilled tenderloin steak with our special Teriyaki sauce.
Served with french fries and a side of green beans.
blbo 3Ugh p Je Wedose Wwdag zdbs Pogsdsls
Wpesss plgs0s) DNEle Lo 3 gt

Firecracker Orange Shrimp

£30E3JEI0 Bulg) Solgs

59

59

72

Teriyaki Steak

g (5SS

~ 8

KUNG PAO SHRIMP SPAGHETTI

£9023Jg10 B3I Blg5

povzadgla &

O BAKED PENNE / 157001
[ENIZNGRES SIS R SIS)
Creamy spinach and mushroom sauce, broccoli, and
chicken, topped with melted mozzarella cheese.
Whlbys pdIgh ot Izt Wedysp Wb g widbb flogsdgld

Wpes36 spgs0) Sl Lol Worsgs
+ SHRIMP / 52 1,670 CAL

by p8Us t8ds

KUNG PAO SHRIMP SPAGHETTI / 1,000 caL
0 [ENIENCGRES SIS R SIS)

Spaghetti with crispy fried shrimp, spicy kung pao sauce,

green onions, red bell peppers, and peanuts.

bl p3eh ot Jze e ise Wwdas wEdbs dogsdelo

Wepssd spgs0s) DNEle Lardod Wusgh

PINK SAUCE PENNE /1200 ca

£30T9dEI0 Bilss Blg)

Penne with a creamy tomato and cheese pink sauce.
Dhlbu pBUGH pE ze Wpsioe Wodis wzdbs elogsdsls
PASTA PRIMAVERA / 1820 caL

£30z9Jg10 Slg) Bils)

Three color fussili pasta cooked with broccoli, mushrooms,

bell peppers, carrots, cherry tomatoes, and a rich and
creamy cheese sauce
Dhlbu pBUgH pe Jze Wpdise Wwdig wrdb elogsdsls

AUTIGUEINICTRCT RN IRRTREN DR AR
+ CHICKEN / 47 2010 CAL

Chiby pdJg p3Jg
+ SHRIMP / 51 2,010 GAL

Ghlbo pads 16d

M

49

35

35

(/]

(/]

$3%3tles g3 elgs

FETTUCCINE ALFREDO / 1210 ca
p30z9dsI0 Sulgs Bils)
Creamy and rich white sauce and parmesan cheese.
Ghibo pBUgh ot Jzp Npsdssg 10wdrg widbs plogsdgld
+ CHICKEN / 42 1,460 CAL

Chlbo pdlg pdlg
+ SHRIMP / 51 1,460 CAL

Cbiby 085 td8

SPAGHETTI BOLOGNESE / 540 cat

(NI NCRES SIS RESIS)

Slow cooked beef Bologense served on top of spaghetti pasta.
OBl paUg ot et Mpdase 0S8 wdb plogadglo

PINK SAUCE PENNE / 1200 cat

£30z9JgI0 Sulg) Bils)

Penne with a creamy tomato and cheese pink sauce.
bl p3Ueh pe Jze Wedise 10wdis wEdbs dogsdslo

PENNE ARRABBIATA / 750 ca

£30z9JgI0 Sulgs Bils)

Cooked with a spicy tomato sauce and fresh basil.
wblby p3UgS pe Jze Wpdysp Wodis Edbs plogsdgls

+ CHICKEN / 41 970 cAL
Cblby p3Js pdg

+ SHRIMP / 45 970 CAL
Dhlbo pddg pddg

LASAGNA / 1.250 cat

[ENIENGRES SIS R SIS)

Layers of pasta, beef bolognese, and bechamel sauce,
topped with melted mozzarella.

il p3Ueh pe Jzp Wpdise 1wdis widbs dogsdelo
Wees Melesigs Dgle wspdo 1o

SPICY FETTUCINE / 1250 cat

(NI NCRE SIS RESIS)

Creamy and spicy alfredo sauce, green chili, bell peppers,

and red onions, topped with strips of crispy fried chicken breast.
by p3Jeh et Jze Wpdyse 1wdis widbs plogsdslo

Wepssp splgsos) Wt Wi Wuegh

New @ Favorite @) Spicy

$% sltlgs

Prices are in Saudi Riyals and inclusive of VAT

838 3plgaugy SMglue 38 slplgsog) Wgle

Fettuccine Alfredo

30

37

35

29

39

45
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TG0 DAY
s]0419 | -

‘
$3 House Margaritas + Half Off House b~

Margarita Pitchers from 11 am - 9 pm - BOGO TACOS' for all of our
l_g\\ s Grub Club Members

“ONE FREE CHICKEN OR BEEF TACO PER EMAIL

s10419

And we're going to keep
celebrating on October 5th,
because, you know, tacos.

BOGO TACOS for Grub Club Members
$3 House Margaritas + Half Off
> - House Margarita Pitchers

Prize Drawings on October 4** including e S

$100 Taco Garage Gift Card el
~ PRIZE DRAWINGS on October 4

L_,(?_VEthéTACO.com - including a $100 Taco Garage

CoRiE

2901 MALL RD.

NATIONAL

Keep an eye
on your inbox
for your BOGO
taco coupon.

LOVEtheTACO.com

LOVEtheTACO.com
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IMPERIAL SYMPHONY ORCHESTRA

SYmMP

Your favorite haunted harmonies, live!

Youkey Theatre, RP Funding Center
701 W Lime Street, Lakeland

Night on Bald Mountain, Mussorgsky

In the Hall of the Mountain King, Grieg
Danse Macabre, Saint Saens

Erlkonig, Schubert

The Sorcer’s Aprentice, Dukas (Arr. Niewig)
Ride of the Valkyries, Wagner (Arr Sheffer)

(863) 834-8111 or rpfundingcenter.com
$19-$39 | Students Free

WWW.IMPERIALSYMPHONY.ORG

POoKy”

o

IMPERIAL ?VV\D‘IHOW ORCHESTRA

THE UNHOLY MATRIMONY OF

Beatboxer

Gordon Hamilton
Composer/Conductor

\ TBOXER AND ORCH

=

NOV.15 | 8 P.M.

POLK THEATRE
121 S FLORIDA AVE, LAKELAND

An unusual and brilliant musical collaboration,
Thum Prints is the creation of world-renowned
beatbox artist Tom Thum and acclaimed
composer Gordon Hamilton.

Tickets available from:

Imperial Symphony Orchestra box office
(863) 688-3743 or imperialsymphony.org
$19 - $39 | Students Free

Sponsored in part by

Visil i
Selern) Central Florida

LAKELAND
~OPERA

Giacomo Puccini’s

14 DOTIEME

The joys of love. The loneliness of life. The tragedy of death.

Jan. 18, 2020
/ PM.

BRANSCOMB AUDITORIUM

Sung in Italian with English Surtitles
Director Mark Thomsen

Conductor James Caraher

Producer Greg Sale

With Imperial Symphony Orchestra

TICHETS

Available from Imperial
Symphony Orchestra box office

(863) 688-3743
lakelandopera.com
$60, $40, $25 | Students $15

See the opera that inspired
the Broadway hit Rent!

SUPPORTED BY

George W. Jenkins Fund within
GiveWell Community Foundation

&W@ Central Florida
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le Bedl Fo'e Ladl

REMAINING VILLA HOMES
IN GRASSLANDS
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INFORMATION IS

AM | CONSIDERED “HIGH RISK” FOR

breasl cancer?

WHAT IS HIGH RISK?

Risk factors affect your chance of getting cancer, but does not
mean that you are sure to develop cancer. You are considered high
risk for breast cancer if your risk factor calculation is 20% or higher.

HOW IS THE RISK FACTOR CALCULATION MADE?

The Tyrer-Cuzick risk model is a comprehensive tool that considers
several factors of a patient’s personal and family history such as
the patient’s height and weight, age of first period, family history of
breast and ovarian cancer and relatives affected by cancer.

WHAT TO DO IF I’'M FOUND TO BE HIGH RISK FOR BREAST
CANCER?

To better understand your risk for breast cancer and what you can
do to manage it, consult with your health care professional.

WHAT SCREENING EXAMS ARE AVAILABLE FOR HIGH RISK
INDIVIDUALS?

* Annual screening mammography at age 40. Annual
mammography may be recommended earlier after reviewing
family history of breast cancer.

* Annual screening breast MRI.

« 3D mammography is especially recommended for women with
dense breasts. The cancer detection rate is significantly higher
using 3D vs. traditional 2 dimensional mammography.

WHAT OTHER IMAGING MIGHT BE PERFORMED TO HELP DETECT
THE POSSIBILITY OF BREAST CANCER?

* Breast MRl is an imaging study that is able to detect small
abnormalities in the breast, chest wall and axillary areas.

« Ultrasound is often used if there is a palpable area in the breast or
areas seen on mammography appearing to be solid or fluid filled.

* When an abnormal area is found on a mammogram, ultrasound
and/or Breast MRI, a biopsy is used to determine the pathology.

ALWAYS REMEMBER:

« It is important to be familiar with any changes to your breasts.
Self-breast exams can catch problems early.

« Have a clinical breast exam by a health care professional.

* Annual mammography at age 40 is recommended. Annual
mammography may start earlier after reviewing your family
history of breast cancer.

o | IBBRN
appointment or go online M M

WOMENS-IMAGING.COM

WOMEN'S

CENTER at A"'”A
RIS at LRH Lakeland Regional Health

ii‘lM GING

2120 LAKELAND HILLS BLVD. 130 PABLO STREET
LAKELAND, FL 33805 LAKELAND, FL 33803
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I CHECK YOUR

LIGHTS e (N NOW
o HIRING "o =i B  HIRING

APPLY TODAY

3 - -
- LA |

FULL
BENEFITS

DON'T JOIN THE

DRIVE TEAM
DROWSY ' APPLY TODAY

APPLY TODAY CHECK YOUR

MIRRORS




surround yourself DECISIONS.
DECISIONS.

with people ‘ : every next level
who talk about oLt ’ (/ ni‘ycfnr Ii‘i'e \\'Ilil

il DECISIONS. demand a different
visions and idcas, DECISIONS. v version of you
not others. DECISIONS.

Locky S0 TM@R“\'

DISTRACT HER
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Do something nice

Post a selfie

Tag yourself as a #nashvillenicehuman.

Be nice and tag @nicebranding too!

Need an idea? Take one below

Do Something Nice
Post a Selfie

Tag yourself as a #nashvillenicehuman.
Be nice and tag @nicebranding too!

Need an idea? Take one below




##tnicehumanday

a movement initiated by @nicebranding

HEY, YOU
NASHVILLE NICE
HUMAN YOU!

October 5, 2019, is
National Do Something
Nice Day and we need
your help.

National Do Something Nice Day is a day
our team stumbled upon while weeding
through the laundry list of other “national
days” that exist seemingly solely for
social media.

From that moment of glorious discovery
forward, it's been our goal to initiate a
movement of nice in our community.

Let’s face it, while we think we’re pretty Nice,
we know you’re considerably cooler than we
are, and what you put out on social doesn’t
go unnoticed.

We're hoping you’ll use your influence to
help us spread the word about a movement
of positivity. We're simply asking you to get
involved by utilizing tools we’ve developed
for you to spread awareness of the day. It's
as easy as a single post, and you don’t even
have to take a pic, although you could.

We all have a set of cards to play everyday.
Will you play a nice card today?

GET INVOLVED

Visit nice-branding.com/be-nice, email us
at holla@nice-branding.com or drop us

a DM, and we’ll pop you a link to a toolkit
you can use to inform and engage your
audience. Oh and hey, don’t forget to do
something nice on October 5.




BAKE A
YUMMY TREAT
FOR YOUR
FRIENDS OR
COWORKERS

[N

WRITE
SOMEONE
A LETTER

BUY
COFFEE FOR
SOMEONE

N/

MAKE A
HOMEMADE
CARD FOR
SOMEONE
SPECIAL

(N




PROPOSAL SIGNED

APPROVAL OF BRAND
DIRECTION + APPROVAL
OF SITEMAP

CREATION OF
LOGO FILES

FEEDBACK +
REVISIONS

TESTING +
FINAL APPROVAL

CREATIVE BRIEF
COMPLETED

SELECTION, FEEDBACK +
REVISIONS OF BRAND
CONCEPT

PRESENTATION
OF STATIONERY

PRESENTATION OF
STAGED WEBSITE

WEBSITE
LAUNCH

OF FINAL FILES

PROJECT
SCHEDULED

PRESENTATION OF
TWO BRAND
DIRECTION CONCEPTS
+ SITEMAP

FEEDBACK +
REVISIONS

APPROVAL OF
STATIONERY + PRINT
COORDINATION

CLOSEOUT AND
PROVISION OF WEBSITE
TRAINING VIDEO

PROPOSAL SIGNED

CREATION OF
VISUAL DIRECTION

PRESENTATION OF
POSITIONING, ATTRIBUTES,
AND VISUAL DIRECTION

PROPOSAL SIGNED

PRESENTATION OF 3
LOGO CONCEPTS

SELECTION, FEEDBACK
+ REVISIONS

DISCOVERY
MEETING

ASSIGNMENT +
DEFINITION OF
ATTRIBUTES

OF POSITIONING,
ATTRIBUTES, + VISUAL
DIRECTION

CREATIVE BRIEF
COMPLETED

DESIGN

APPROVAL OF
FINAL LOGO

OF FINAL FILES

STRATEGY

DEVELOPMENT OF
POSITIONING
STATEMENT

PROJECT
SCHEDULED

STRATEGY +
BRAINSTORMING

CREATION OF
LOGO FILES

PROPOSAL SIGNED

SELECTION, FEEDBACK
+ REVISIONS ON BRAND
DIRECTION

APPROVAL OF
BRAND DIRECTION

CREATION OF
LOGO FILES

STRATEGY + USER

CREATIVE BRIEF
COMPLETED

PRESENTATION OF
BRAND DIRECTION
OPTIONS

DESIGN

APPROVAL OF
FINAL LOGO

PRESENTATION OF

FEEDBACK +
REVISIONS ON
WIREFRAMES

APPROVAL OF INTERIOR

BRANDING PLAN

APPROVAL OF
WEBSITE DESIGN

WEBSITE
DEVELOPMENT

FEEDBACK +
REVISIONS ON
STAGED WEBSITE

TESTING + FINAL
APPROVAL

EDBACK +
REVISIONS ON INTERIOR
BRANDING

PRESENTATION OF
INTERIOR BRANDING
TO ARCHITECT

FEEDBACK +
REVISIONS ON
WEBSITE

CREATION OF
ENVIRONMENTAL
GRAPHICS

PRESENTATION OF
STAGED WEBSITE

WEBSITE
LAUNCH

OF FINAL FILES

PROJECT
SCHEDULED

STRATEGY
BRANDSTORMING

PRESENTATION OF
LOGO OPTIONS

SELECTION, FEEDBACK
+ REVISIONS ON LOGO
IONS

INTERIOR BRANDING
DESIGN

PRESENTATION OF
INTERIOR BRANDING
PLAI

PRESENTATION OF
DESIGN FOR KEY
WEBSITE PAGES

SIGNAGE DESIGN &
CCONSULTATION

CREATION OF ALL
RESTAURANT
MATERIAL DESIGNS
. Letterhead,

Notecard, Cup, Bag, T-SH

PROPOSAL SIGNED

FEEDBACK +
REVISIONS

FINAL APPROVAL OF
WIREFRAMES

'WEBSITE
DEVELOPMENT

PRESENTATION OF
STAGED WEBSITE

OF FINAL FILES

PRINT
COORDINATION FOR

ALL GRAPHICS

includ
and Print Ready PDF File

CLOSEOUT & TRAINING
f Website Training Vide

CREATIVE BRIEF
COMPLETED

PRESENTATION
OF WIREFRAMES

DESIGN

FINAL APPROVAL
OF WEBSITE DESIGN

FEEDBACK +
REVISIONS

+ PROVISION OF WEBSITE
TRAINING VIDEO

PROJECT
SCHEDULED

STRATEGY +
USER EXPERIENCE

PRESENTATION OF
DESIGN FOR KEY PAGES

FEEDBACK +
REVISIONS

TESTING + FINAL
APPROVAL

WEBSITE
LAUNCH
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